Commerce and Digital Content
“Trends, successes and what to avoid”
Zoe Ellis- Moore, JLL
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Establishing awar—

room to respondto—
Social Media chatter

and create relevant. ﬂ

stories that engage -
with audience.
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Personalising malketlng
and web pages.




Deliverin
relevant.c

o /,‘,. S/



Establishing key

performan%ﬁycators.
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has spent too I
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It has never been
important to use d
to map consumers DNA,
then take these insights
and use them-to.deliver

a flawless customer
experience,
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n: blog.mipimworld.com/mapic-live
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Welcome to MAPIC
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FOOD in FASHION

(O)Jrc



JLL Europe Retall ¢ a
@nL weu Whata right st @JLL's aFcodinfashion party, *CatwakinCannes ‘ Coverpoint {JLL)
SPartyotheyaar Let's gal thw ILL party &

Well gone 2 Zstal

n Laura Tanzer
a’ 3 How feod was in fashion at MAPIC 2015 bi ] L

mapic

( ) . Covarpoint (JLL) o L Potow

It's #beautiful, It's #gorgeous, it's #stunning
and its arrived - our TRENDS BOOK IS
OUT! @JLLEuropeRetail #sexy

Ewropean Retanl Blog

Why food was in fashion at MAPIC 2015 - European Retall Blog
From the pasia kilt 10 the aress made of 700 cupcakes Zoe ERs-Moore
explains why & was the magical surprise edement that made the JLL M

SecretSalon
A e experi X focdintashion anr Drilliant i

S Robert Bonwell ' !
“A JLL MAPIC Cocklail Party i 1 | The Coverpoint Biog — Part of the
¥ ‘

JLL Group

Why food was in fashion at
MAPIC 2015




28+ pieces of

coverage
across EMEA, and rising

@& 325+ views

of press releases on JLL.eu

@& 1812+ views

of all relevant articles on The Investor and
Real Views. This will continue to rise in
post-campaign pushes on social media In

2016

@ 3.5 minutes

longest time spent on relevant article on
The Investor. Highs of 3 minutes 4
seconds spend on relevant Real Views

piece

®, 577 engagements

with social media posts on JLL corporate
accounts during the MAPIC campaign

54% of social media
engagements occurred
on Instagram

@4 964 views

of JLL videos

‘A’ 100+ viewers

of JLL's first Periscope live broadcasts of
the #FoodinFashion show

2 Jonathan Doughty's
image made the front
page of MAPIC News on
day 3

W Official MAPIC Day 3
Tweet of the day

"Hearing how 25% of the US spending
population are millennials, with David
Zoba, Dana Telsey and @NaveenJaggi
#MAPIC"

r/\ #FoodinFashion -
2nd most popular
hashtag after #MAPIC

used a total of 497 times

®, JLL had a 41% share

of voice for MAPIC
social content

against key competitors - Cushman &
Wakefield (37%), Colliers International
(13%) and CBRE (3%)

©® 9am was the best
time of day to post
content
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http://releasd.com/ef40/emea-comms-mapic-2015-wrap-up-
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Social mentions
were skewed
towards the UK.
#foodinfashion was
boosted by JLL
employee posting.
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Mentions

41917

#foodinfashion
featured in 11% of
total MAPIC social

content.

Conversation Stream
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Top Users Klout Score Distribution

-’. ‘ David Welch
'I.! David Welch, Real Estate Broker/Associate

#0Orlando #RealEstate RE/MAX 200 Realty
WebsiteBox Top 99 Realtors on Twitter @UCF
#ChargeOn #Knights @RollinsMBA
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v Coverpoint (JLL)

We are an International Foodservice
Consuitancy in Retall, Leisure and Offices. We
are proud to be partof JLL. These are the
views of Jonathan Doughty
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v MAPICWorld
m MAPIC - The leading international retail reai

estate event for industry professionais
worldwide. 18-20 November 2015
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